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Electric cooperatives are the fastestgrowing segment of the electric
utility industry. Learn how your
organization can connect with this
leading sector and expand your
business with co-ops.
Origin of Electric Co-ops
In the 1930s, nine out of 10 rural
homes lacked access to electricity.
Large, investor-owned utilities
refused to serve rural areas—so area
residents formed local, not-for-profit
electric co-ops to fill the gap. These
small, private utilities took on the
formidable challenge of reaching
under served homes. By 1953, more
than 90 percent of U.S. farms were
powered by electricity.
Today, electric cooperatives still
provide at-cost electric service
to residential, commercial and
industrial consumers.
Electric Co-ops Power America
Electric cooperatives lead the
industry in consumer growth and
total sales growth. With $165 billion
in total assets and more than
70,000 employees, their extensive
reach provides true national
influence.
The co-op network is linked
nationwide by the National Rural
Electric Cooperative Association
(NRECA). NRECA connects more
than 900 member co-ops involved
in electricity distribution, generation
and transmission.
Autonomous, democratic and
innovative, these private, notfor-profit utilities are owned and
controlled by the members they
serve. By working together locally,
regionally and nationally, electric
cooperatives focus on serving the
needs of their member-consumers
and improving the quality of life in
their communities.

Section 1: About Co-ops

NRECA: Your Way to Connect with
America’s Electric Cooperatives

Section 2: Market Opportunity

A Future of Opportunity and Partnership
To see the future of electric power generation
and delivery, look across the horizon at the 2.5
million miles of distribution lines maintained by
more than 20,000 electric co-op linemen, rightof-way workers and grounds men.
Electric cooperatives own and maintain 42
percent of the distribution lines in the country,
covering three-quarters of the nation’s land
mass. Co-ops spend $4 billion to support this
infrastructure. To keep up with growth, co-ops
have a great need to maintain and invest in new
transformers, poles, line hardware, conductors,
safety equipment, tools and much more.

42%
[of the nation’s electric
distribution lines]

Transforming Our Nation’s Power Grid
Co-ops are spending $600 million on smart grid
technologies and line upgrades, in addition to
improving 1,700 miles of line while adding 1,500
miles of new line over the past several years, and
25 percent of co-ops have installed advanced
metering infrastructure, compared to only 8.7
percent of other electric utilities.
Because co-ops provide power across America’s
mountains, deserts, forests and plains, they
continually seek new products, services and
innovative technologies to improve their
operations.

$165 BILLION

[total assets of electric co-ops]

Collaboration and Trusted Relationships
Co-ops often rely on word-of-mouth for best
practices and business recommendations.
They tend to make decisions quickly and can
respond nimbly to new challenges. They place
a high value on establishing long-term, reliable
partnerships with vendors that provide them
with quality products and services to meet
those challenges.
What does this mean for you? A doorway
to a close-knit community with a powerful
nationwide network.
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Through the nearly 75-year relationship and
commitment to co-ops, NRECA has provided
technology research, networking opportunities,
education, advocacy and countless other
member services—and we are continuously
looking for ways to improve. That’s where you
come in.
Invest in Shared Innovation
Through various NRECA programs,
manufacturers and service providers can
increase their visibility to electric cooperative
decision-makers. Your company has an
opportunity to showcase technology and
expertise that will help co-ops be more
productive and more efficient. NRECA links
these two worlds, making innovation happen
through collaboration.
Connect with America’s Electric Cooperatives
Because of NRECA’s goal and mission to uphold
electric co-ops’ principles of trust, loyalty and
collaboration, we spark and nurture relationships
that are fruitful and grounded in shared values.
Let us be your liaison to opportunities—for
networking, growth and partnerships—by
putting you in front of those who matter most to
your organization.

Since becoming an Associate Member, we
have seen a dramatic increase in the work
we do for electric cooperatives. Not only do
we get valuable information from NRECA
staff, but we are also recognized by the
electric cooperatives as a company that’s an
active participant in their organization.
Tommy Maloney

Senior Project Developer
Davey Resource Group

Section 3: About NRECA

A Gateway to Connect with America’s Electric Cooperatives

When you work with NRECA, you are more than
a vendor or client. You are our partner and we
offer many options to help you connect with
electric cooperative customers.

43,000

weekly e-newsletter recipients

Become a Member.
Become an Associate Member at one of three
levels and gain exposure to electric co-op
leaders nationwide, through our members-only
knowledge resources.
Advertise.
Remain competitive with a multi-platform
approach by advertising in NRECA’s exclusive
print publication, RE Magazine, or on-line at
REmagazine.coop or ECT.coop, our daily news
website.

Sponsorships:

15–20

NRECA sponsorship events annually

Exhibit & Sponsor.
Increase your visibility and attract qualified leads
when you sponsor or exhibit at NRECA events
such as the TechAdvantage® Expo, the premier
technology event for electric cooperatives,
CEO Close-Up, an opportunity to network with
several hundred electric cooperative CEOs, and
many other events throughout the year.

The Electric Cooperative Market...

21,000

RE Magazine:

qualified, paid subscribers
(monthly distribution)

REmagazine.coop

25,000+

 age views
p
per month

ECT.coop

52,000+
...spans

80% of the nation’s land mass

 age views
p
per month

77,000+

total monthly
page views

Section 4: Partnership Options

Personalization Strengthens Results

ECT.coop:

Section 5: Powerful Results

The Smart Way to Connect with America’s Electric Cooperatives
Based on your target business goals, and
budget, NRECA helps you gauge the market by
identifying appropriate staff within the co-ops
you should reach and how you can best cultivate
a relationship. Our expertise is in helping
companies navigate the programs NRECA offers
to reach their target prospects within the co-op
market.
Our team helps you answer these questions
with a customized marketing approach that
establishes business alliances, creates lasting
relationships and increases your overall exposure
to co-op leaders.
A Focus on Value Maximizes Outcomes
NRECA helps you achieve high returns for your
marketing dollars with advice on how to best
meet your business goals. We’ll maximize your
investment through a combination of Associate
Membership benefits and other promotional
opportunities.

Our largest and longest standing market
at Milsoft is electric cooperatives, and
our NRECA membership is essential to
maintaining our strong presence in this
market. We find the staff knowledgeable,
responsive, and proactive in helping us take
full advantage of marketing and customer
relationship opportunities.

Steven Collier

Director Smart Grid Strategies
Milsoft Utility Solutions

Contact Info
GENERAL INQUIRIES:
Phone: 866.507.0500
makeconnections@nreca.coop
NRECA EVENT SPONSORSHIP:
Stephanie Harbrecht
Manager, Associate Membership & Event Sponsorship
Phone: 703.907.5830
stephanie.harbrecht@nreca.coop
TECHADVANTAGE EXPO:
Von McMeekin
Meeting & Event Planning Advisor
Phone: 703.907.5576
mep@nreca.coop
NRECA ASSOCIATE MEMBERSHIP & ADVERTISING:
Danielle Burton
National Account Manager
Phone: 301.829.6333
Fax: 301.829.6336
dburton@remagazine.org
Julie Cook
National Account Manager
Phone: 410.729.4140
Fax: 410.729.4142
jcook@remagazine.org
Sarah Burton
National Account Manager
Phone: 860.459.7215
Fax: 401.315.2563
sburton@remagazine.org
Alana Macary
National Account Manager
Phone: 630.640.7525
amacary@remagazine.org

4301 Wilson Boulevard
Arlington, VA 22203-1867
www.nreca.coop/makeconnections

